“What do you test and when do you test it?

Steve Krug, Don’t Make Me Think, p. 152

	
	PLANNING
	ROUGH SKETCHES
	PAGE DESIGNS
	PROTOTYPE
	FIRST USABLE VERSION
	“CUBICLE TESTS”

	What to Test
	Competitor’s Sites
	Sketch of Homepage

Names of top level categories and site features
	Homepage

Second-level page template

Content page template


	As much as you have working
	As much as you have working
	Each unique page

	Format
	Live site
	Paper
	Paper
	HTML Prototype


	Live site
	HTML Page

	How to Test
	“Get it”

Key Tasks
	“Get it”

Names of things
	“Get it”

Basic navigation


	“Get it”

Key tasks
	“Get it”

Key tasks  
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	What you’re looking for
	What do they like/love?

How does it fit into their lives?

How hard is it to do key tasks?
	Do they get the point of the site?

Does it seem like what they need?
	Do they get the point of the site?

Do they get the navigation?

Can they guess where to find things?


	Do they still get it?

Can they accomplish the key tasks?
	Do they still get it?
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	15-20 min
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	1
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	TOTAL BUDGET: 13 TESTS x 3 USERS PER TEST x $100 PER USER = $3,900


